
A X O N I X  M E D I A  S E R V I C E S

GETT ING YOUR ADS  SEEN 
BY  THE  R IGHT  EYES

axonix.com



Adverts vie for space and consumers’ attention, 
making it more and more diffi  cult for your message 
to reach your target audience.

CUTTING 
THROUGH 
THE MOBILE 
CLUTTER
THE CHALLENGE



The challenge is to make your advertising stand out from the crowd. So, how exactly 
do you get your ads seen by the right eyes and in real time?

THE ANSWER IS AXONIX MEDIA SERVICES.

WHO’S YOUR 
SPECIFIC AUDIENCE?

WHAT MEDIA WILL BE 
MOST EFFECTIVE?

WHERE ARE 
THEY LOCATED?

HOW DO YOU WANT TO 
TARGET THEM?

THAT MEANS ASKING YOURSELF 
SOME FUNDAMENTAL QUESTIONS 
ABOUT YOUR MOBILE CAMPAIGN:
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THE 
SOLUTION

WE HELP YOU BUILD 
YOUR AUDIENCE

WE GET YOUR ADS AND CAMPAIGNS
+ on the right screens
+ at the right time, and 
+ in front of the right eyes.

Axonix Media Services (AMS) is designed to help 
your media agency, agency trading desk or brand 
marketing team cut through the mobile white noise. 

We’re a global direct trading solution specifi cally 
tailored to the needs of your agency or brand. 
We deliver a managed service that gives you the 
data you need, matched to the publishers that can 
display your ads most eff ectively. 

You get a data-enriched Axonix supply on a fi rst-look 
and guaranteed basis – so you get the absolute most 
from each and every digital campaign.

Our experience and global reach as an established 
mobile ad exchange gives you a real advantage over 
other more generic trading solutions.



HERE’S HOW 
WE DO IT

WE HELP YOU BUILD 
YOUR AUDIENCE

WE GIVE YOU THE BEST 
OPTIONS FOR TARGETING 

BY LOCATION

WE ALLOW YOU TO RUN 
VIDEO AND RICH MEDIA 

CAMPAIGNS

WE WORK WITH YOU TO 
ENGAGE YOUR AUDIENCE AND 

HONE YOUR TARGETING

A
X

O
N

IX
 M

E
D

IA
 S

E
R

V
IC

E
S

5



AMS AUDIENCE – A TARGETED AUDIENCE FOR YOUR CAMPAIGN
WE BUILD YOUR AUDIENCE PROFILE IN TWO WAYS.  

WHAT AXONIX 
MEDIA SERVICES 
DELIVERS

AND THIRD-PARTY 
DATA FROM DATA 

PROVIDERS

WE TAKE FIRST-PARTY 
DATA SUPPLIED BY THE 

MOBILE OPERATOR

Those segments can include:

+  Age (operator verifi ed dependent on 
geography and local privacy regulations)

+ Gender (operator verifi ed)
+ Location (operator verifi ed)
+ Acorn classifi cations (operator verifi ed)
+  Axonix exchange-led audience 

segmentation

And we also factor in all your standard 
mobile targeting, so we can segment by:

+ Operating system
+ Handset
+ Mobile/Tablet
+ In-app/Mobile web
+ Weather
+ Day part

FROM THIS DATA, WE CREATE 
YOUR IDEAL AUDIENCE PROFILE.

That audience is broken down into over 50 pre-defi ned segments 
– enough to create a truly targeted audience for your campaign. 

But if you want to drill down even more, we can create bespoke 
audience segments specifi cally for you.



GEO-FENCING
We mark the latitudinal and longitudinal 
coordinates of your chosen point of interest. 
It could be a stadium, a shopping mall or an 
airport. Your ads are then served to an audience 
that’s ‘geo-fenced’ at this exact location.

Handy for running campaigns at sports events, 
or aiming a campaign that’s highly location and 
date-specifi c.

The advantage
+  You know your audience is 

at your location right now.
+  Your audience is primed for 

relevant ads tied to that location.
+  You improve the immediate targeting 

of your campaign.

GEO-PROXY
We gather data on the location habits of 
consumers to build an audience segment that 
frequently visits your chosen location or locations. 

This location data is built up over time, creating 
an audience segment who you know are habitual 
visitors to the location you’re interested in. These 
could be frequent fl yers at an airport, sports 
fans at their club’s stadium or shoppers at their 
favourite mall.

The advantage:
+  You know the audience regularly 

frequents your location.
+  Your audience is already engaged 

and interested.
+  You improve the longer-term 

targeting of your campaign.

AMS 
LOCATION 
TARGETED LOCATIONS 
FOR YOUR CAMPAIGN

Serving ads to your audience when they’re 
at a specifi c location can greatly improve the 
eff ectiveness of your campaign.

You may want to target the audience on a 
particular day, at a particular place. Or you may 
want to fi nd the consumers who habitually visit 
a certain location.

We help you target your audience’s 
location in two distinct ways.
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AMS 
INTERACTIVE 

VIDEO AND RICH MEDIA OPTIONS 
FOR YOUR CAMPAIGN

Having a wide range of media options 
gives your advertising an edge. 

Whether it’s game-play in your ad, 
full-screen video or interactive mobile 
ads, having that ability to innovate can 
give your campaigns real fl exibility 
and consumer appeal.

COMPLETELY 
COMPATIBLE SUPPLY
Standardised online video formats have 
opened up the real potential of video 
and interactivity in your advertising. 

Our supply is compatible with:

VIDEO AD SERVING 
TEMPLATE (VAST)

MOBILE RICH MEDIA AD 
INTERFACE DEFINITIONS 

(MRAID)

VIDEO PLAYER-
AD INTERFACE 

DEFINITIONS (VPAID)



RE-TARGETING
If you don’t have a pre-existing audience, we can 
build it for you.

+  We’ll look at user behaviour like product 
purchases, app downloads or ad click-throughs. 

+  We’ll build a database of device IDs based on 
these behaviours. 

By taking this behavioural approach we can run a 
highly targeted campaign that re-targets the most 
engaged consumers for your brand.

AMS 
ENGAGEMENT 
STRATEGIES TO ENGAGE YOUR AUDIENCE

Getting the maximum return from your mobile campaign will always be the 
fundamental objective. So you need strategies in place that will enhance the 
engagement levels of your target audience.

We use two different strategies to make sure your audience is fully engaged.

RE-MARKETING
You may have an audience or segment that you want to 
re-engage with. 

+  You supply us with a list of existing customer device IDs.
+  We run a targeted campaign aimed specifically at these 

existing contacts.

And because brand awareness will already be higher,  
re-engagement will be easier and your return on  
investment can be increased.
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8 WAYS THAT AMS CAN HELP YOUR CAMPAIGNS

THE BENEFITS 
FOR YOU
OUR AIM IS ALWAYS TO DELIVER THE 
WIDEST-RANGING,  MOST EFFECTIVE 
CAMPAIGN POSSIBLE. 

If you’re serious about taking your mobile advertising to the next 
level, here’s why AMS is the right solution for your agency or brand:

ACCESS TO AXONIX’ 
TRANSPARENT WORLD-WIDE 

SUPPLY FROM OVER 200 
COUNTRIES

UK HEADQUARTERS WITH 
A GLOBAL FOCUS

MOBILE WEB AND IN-APP AD 
INVENTORY THAT’S UNIQUELY 

DATA ENRICHED

AN EXTREMELY SECURE AND 
SAFE WAY TO BUY AD SPACE 

PROGRAMMATICALLY

DELIVERY WITH ‘FIRST 
LOOK’ ACROSS OUR SUPPLY, 

GUARANTEED

A FULLY MANAGED SERVICE 
WITH THE SUPPORT YOU NEED 

TO SUCCEED

A BROAD SUITE OF DIGITAL 
CAMPAIGN TOOLS

COMPLETELY BESPOKE 
CAMPAIGNS TAILORED TO YOUR 
BRAND’S COMMERCIAL GOALS



THE 
SOLUTION 
YOU NEED
We off er a uniquely agile solution for all your mobile ad 
campaign needs. With AMS, you get ‘big company’ resources 
but with the fl exibility and drive of a start-up. 

We’ve had 6 years’ experience of running a successful data 
trading platform. And our backing from Telefonica gives you 
access to an unrivalled pool of operator data.

Put simply, if you want to build your digital campaigns at scale, 
we’re the only option to consider. 
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Email us on contact.us@axonix.com

axonix.com

GET IN 
TOUCH
Want to have a chat about 
your digital advertising needs?

Simon Bailey
Chief Executive Officer

simon.bailey@axonix.com

Damon Francis
Global Head of Commercial 

Development

damon.francis@axonix.com

Will Proops
Global Head of Revenue

will.proops@axonix.com

Adam French
Head of Media Services

adam.french@axonix.com


